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Search
Engine Marketing

SEM basics



What is SEM or Search engine
marketing?

Introduction

Search engine marketing or SEM is the practice of
using digital advertising on search engines to drive
traffic to websites and online content.

Over time, search engine results have become a
crucial part of our online experiences.

When you type a query into a web browser, such
as “online shopping” or “the latest news”, your
search results are displayed on the screen.

The content and links presented on these results
pages are the most relevant and valuable to you,
based on your previous search history, browsing
habits, and preferences.

Details of search engine process.

Search engine marketing is a method of
advertising that uses the power of search to drive
people to your business.

It uses keywords that appear in the results of
Google, Yahoo, Bing, and other search engines to
drive people to your business online and offline.

It also uses other channels, such as social media
and display ads, to reach your customers.

This article will help you understand the basics of
search engine marketing, including the difference
between SEO and SEM, the role of backlinks in
SEO, and more.

Search engine marketing is the process of
leveraging the power of internet search to drive
traffic and sales to your website or brand.

How SEM helps digital marketing.

It involves leveraging both traditional and emerging
digital marketing channels to drive traffic to your
website and boost your rankings in search
engines.

It also involves understanding how to get higher
rankings in the search results and then using that
position to build a larger audience that can be
leveraged to grow your business.

Search engine marketing is the practice of
advertising and marketing your business through
internet search engines.

The primary goal of search engine marketing is to
increase the number of visitors to your website and
improve the quality of those visitors.

Search engines like Google and Bing use
algorithms to determine the best websites to
display in their search results.

algorithms to determine the best websites to display
in their search results.

SEM helps to drive traffic.

This increases the number of potential customers
who may be looking for your business online,
allowing you to reach them with minimal investment.

Search engine marketing is the practice of leveraging
the power of search engines like Google to increase
the number of visitors and sales for a company or
brand.

SEM is a strategy that uses digital marketing
channels to drive traffic to a company’s website or
other digital assets in order to improve a brand’s
visibility in search results and increase online sales.

Search engine marketing is an increasingly important
digital marketing channel, as more and more people
are turning to search to find information.

This has presented marketers with the opportunity to
expand their reach and increase their customers,
which is why it is important for companies to
understand the channels that are currently available
and those that might be coming soon.

increase their customers, which is why it is important
for companies to understand the channels that are
currently available and those that might be coming
soon.

Blogs can also benefit from search engine marketing,
as it allows you to expand your reach and increase
your audience.

You have the opportunity to use search engine
marketing to grow your audience and generate
organic traffic to your blog.

This has made search engine marketing one of the
most important digital marketing channels, as it
allows companies to grow their brand and reach new
customers.

Whatls
Search Engin
h Marketing?
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Search engine marketing is the process of
leveraging the power of search engines like
Google to drive traffic and sales to a company’s
website or brand.

The ability to increase the number of visitors to a
website and improve the quality of those visitors
has made search engine marketing one of the
most powerful digital marketing channels available
today.

Today, search engines are the most popular
website on the internet, and they are constantly
evolving to provide the best experience possible.

This has presented marketers with the opportunity
to expand their reach and increase their
customers, which is why it is important for
companies to understand the channels that are
currently available and those that might be coming
soon.

What is organic search engine marketing?
Organic search engine marketing, or SEO, is a
method of improving the visibility of a website in a
web search by improving the quality and volume of
its content.

In general, search engines are designed to return
the most relevant results based on what a user is
searching for, one of the most important aspects of
search engine marketing is optimizing your search
engine presence.

This means making sure your website appears as
high up as possible on search engine results
pages.

There are a number of ways to optimize your
search engine presence, including using relevant
keywords and phrases, backlinking, and creating
compelling content.

Use of keywords for search engine marketing?
Natural search engine marketing is a form of
search engine optimization (SEO) that promotes
websites by influencing the visibility of their content
in search engines when a person enters a specific
keyword.

Organic search marketing is an umbrella term for
the paid and unpaid methods of generating traffic
to a website — Google Adwords, Facebook, and
other paid channels.

It is also a term used to describe the practice of
capturing the desired search results through an
automated method, as opposed to using paid
search engines.

Organic search engine marketing is a form of
internet marketing, in which search engines are
used to help find pages on the Internet that match

a keyword or two.

Search engine marketing allows advertisers to reach
a wide audience, without the use of a billboard.

Organic SEM is the practice of optimizing a website
by making sure that it is meeting the search needs of
its target audience by using the best strategies and
tools to improve the ranking of a webpage in the
search engine results pages.

SEM is not just about slapping keywords everywhere
and hoping for the best.

In general, search engines are designed to return the
most relevant results based on what a user is
searching for.

Therefore, the most effective way to improve the
visibility of a website in a web search is to improve
the quality and volume of its content.

Search engines are always on the lookout for new
and unique ways to improve their service, so any
kind of organic SEM strategy is going to be based on
the success of the website.
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How Search Engine Marketing
helps to grow your business.

Introduction about search engine marketing.
Search engine marketing, or SEM, has been
around since the early days of the Internet and
search engines, like Yahoo! and Google.

With all of the various channels that are available
to businesses these days, it's easy to forget how
important search engine marketing is in relation to
other types of digital marketing.

What SEM Is

Search engine marketing, or SEM, is a form of
digital marketing that seeks to promote websites by
increasing their visibility on search engine results
pages (SERPs).

SEM can be divided into two categories: paid
search advertising and organic search
optimization.

Paid search advertising, also known as pay-per-
click (PPC) advertising, allows businesses to bid
on keywords and have their ads appear in SERPs.

Organic search optimization, on the other hand, is
a free and long-term method of improving a
website’s ranking in SERPs through optimizing its
content for relevant keywords.

It's worth noting that while both PPC and SEO are
search engine marketing methods, they are quite
different. With PPC, you’re bidding on the right to
show up when someone searches for your
keyword terms; with SEO, you're optimizing your
site so it'll rank higher in natural search results.

Keywords

Search engine marketing is the process of using
paid advertising to grow your business. It can be
an effective way to reach new customers and grow
your brand.

Here are seven reasons why SEM is important

for your business:

*  SEM can help you reach new customers.

»  SEM can help you grow your brand.

* IT can help you build trust with potential
customers.

«  SEM can help you stand out from the
competition.

«  Search engine marketing can help you track
your progress and ROIL.

*  SEM can help you generate leads and sales.

*  SEM can help you improve your overall
marketing strategy

Google Analytics
Search engine marketing is a great way to grow your
business. It allows you to reach new customers and
market your products or services to them in a way
that is both efficient and effective.

Additionally, SEM can help you track your progress
and see how well your campaigns are performing.

Finally, using Google Analytics can help you make
the most of your search engine marketing efforts by
providing insights into your customer’s behavior.

The data provided by Google Analytics will provide
information on which words were searched for, how
often they were searched for, and which keywords
drove traffic to your site.

With this knowledge, you can create better search
engine optimized content as well as more specific ad
targeting techniques that will increase your click-
through rates (CTR).

In short, search engine marketing helps take care of
much of the grunt work involved with digital
marketing while also giving you an accurate
understanding of how things are going.

Paid Advertising
In order for your website to be seen by potential
customers, you need to invest in paid advertising.

Search engine marketing plays a key role here. SEM
is a form of online marketing that helps promote
websites by increasing their visibility on search
engine results pages (SERPs).

By bidding on keywords and other targeted phrases,
you can get your website to show up in the
sponsored results section of SERPs, which can help
increase traffic to your site. SEM is an effective way
to grow your business and reach new customers.

Google Adwords is one of the most popular forms of
search engine marketing because it allows

businesses to target keywords and phrases while
adjusting bids accordingly.

How SEM helps to
grow your business

www.ebook.blogsforum.in




Another type of search engine marketing technique
that many businesses use is pay-per-click (PPC)
advertising through social media networks like
Facebook or Twitter.

With PPC ads, you can target specific audiences
who are interested in similar products or services
as yours based on keyword targeting.

All these strategies combined make for a powerful
toolkit for growing your business with search
engine marketing!

On-Page Optimization

Search engine marketing is the process of
optimizing a website for Google search with the
goal of earning higher web traffic levels and
improving the visibility of the site.

SEM includes both on-page optimization (such as
title tags and meta descriptions) and off-page
optimization (such as link building and backlinking).

Search engines can be difficult to optimize, but
through consistent changes to your content,
keywords, headlines, body copy, images, links, and
more you can get your website’s search ranking to
improve over time.

It’'s important to remember that search engine
marketing takes time — results are not
instantaneous. So if you make an effort but don’t
see changes in a few weeks or months, don’t give
up! Keep on working at it and eventually, your
rankings will increase.

Off-Page Optimization

SEM, or search engine marketing, is the process of
using paid and unpaid techniques to improve a
website’s visibility and organic search results in
search engines.

SEM can be divided into two categories: paid
search advertising and organic search
optimization. Paid search advertising, also known
as pay-per-click (PPC) advertising, is a form of
SEM that allows businesses to bid on keywords
and have their ads appear on search engine
results pages (SERPs).

Organic search optimization, on the other hand, is
a form of SEM that helps improve a website’s
organic search results.

To do this, one must create and execute an SEO
strategy, which usually includes focusing on high-
quality content, gaining backlinks from other sites
with related content, and optimizing metadata tags
for greater exposure in SERPs.

An effective search engine marketing strategy has
four components: targeting your audience;
planning your campaign; executing your

campaign; measuring your performance.

Monetizing SEM

Search engine marketing can be a great way to
monetize your website or blog. By optimizing your
site for specific keywords, you can attract visitors
who are looking for what you have to offer.

SEM can also help you build brand awareness and
drive traffic to your site. For example, if someone
searches Google for watches you want to appear on
the first page of search results.

It is important that your site is ranked high so people
will see it and visit it.

Another benefit of search engine marketing is being
able to track how successful your campaigns are.

With Google Analytics, you can find out which pages
on your site were visited more often because they
were shown in the search results as well as how
many new visitors came from the search engine.

It's important to keep in mind that SEO only gets you
so far. You need an online presence in order to
succeed in today’s digital world so make sure not just
focus on SEO but on social media as well!
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Search Engine Marketing Strategy:
How to optimize your content?

Search Engine Marketing Strategy: How to
optimize your content?

Search engine marketing, or SEM, can be one of
the most effective ways to promote your business
online. However, if you’re going to do it right, you
need to understand and follow these five key
points.

Once you've read this blog post on search engine
marketing, you'll have all the tools you need to
increase traffic to your website and convert more
visitors into paying customers.

Identify Where You’re Doing Well

When it comes to search engine marketing, it's
important to first identify where you’re doing well.
This will give you a starting point and some insight
into which areas need improvement.

To do this, take a look at your website traffic data
and your conversion rate. If you see that you have
a high number of visitors but a low conversion rate,
that means that you need to work on your website
content and design.

If you have a low number of visitors but a high
conversion rate, that means that you need to work
on getting more traffic to your site. Once you've
identified where you're doing well, you can start to
make changes and improve your search engine
marketing strategy.

For example, if you find that the majority of your
website traffic is coming from search engines, then
create a search page for the blog with detailed
instructions on how to find what they’re looking for.

You should also set up Google Analytics so you
can track how often someone is searching for
something and how many times they visit before
converting into a customer or subscriber.

After finding what’s working best in your search
engine marketing strategy, use these strategies to
increase the effectiveness of the other parts of your
plan as well.

With each area addressed properly, it'll be easier to
get people to convert because they’ll be able to
find what they’re looking for quicker and easier
than ever before!

Identify Where You Can Improve

If you want to improve your search engine
marketing strategy, the first step is to identify where
you can make changes that will have the biggest
impact.

Here are a few tips to look at:
-Your website’s title and meta tags

-The quality and quantity of the content on your
website

-Inbound links to your website and their quality
-Your website’s load time and mobile friendliness
-Your social media presence

Once you've identified where you can make
improvements, you can start making changes that
will help you boost your search engine ranking and
get more traffic.

Below are some tips for improving search engine
marketing for your business:

-Use relevant keywords in all web content

-Create a blog with original, high-quality content on
topics related to your industry or products

-Write guest blog posts on other websites with similar
target audiences and link back to your site from these
posts

-Monitor keyword trends and add new relevant pages
when necessary

Research Winning Keywords and Their Traffic
Levels

Before you can create any sort of search engine
marketing campaign, you need to know which
keywords are going to be the most important for your
business.

You can use a number of different tools to research
winning keywords and their traffic levels.

This tool will help you see how often people are
searching for certain keywords and how much
competition there is for those keywords.

For example, let's say that | wanted to target the
keyword Search Engine Marketing Consultant with
my ads.

As soon as | enter this keyword into the tool, it gives
me an estimate of search volume (approximately 130
monthly searches) and shows me the average cost-
per-click for this keyword (about $1).
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It also lists other related keywords with search
volumes and average CPCs. These are all helpful
data points when it comes time to determine how
much | should invest in these keywords as part of
my search engine marketing strategy.

Use Data Tracking Tools to Monitor
Performance

One of the most important aspects of any search
engine marketing strategy is data tracking. You
need to be able to track your progress and
performance in order to make necessary changes
and adjustments.

Fortunately, there are a number of great data
tracking tools available. Google Analytics is one of
the most popular and comprehensive options.

Another great option is Kissmetrics. Whichever tool
you choose, make sure it provides the data you
need to effectively monitor your search engine
marketing strategy.

Without reliable data, it will be difficult to improve
your search engine marketing efforts. Once you
have the data, use it to analyze what is working
and what isn’'t working so that you can take steps
to adjust accordingly.

For example, if click-through rates on one keyword
have increased over time while another has
dropped off dramatically, then focus more on that
keyword.

Remember that every search engine marketing
campaign is an ongoing process; don’t be afraid to
try new things! If a specific type of advertising isn’t
producing results, there’s no point in continuing
with it.

The best way to identify which types of search
engine marketing is producing the best results for
your business is by testing out different types until
you find the ones that work best for you.

Search engine marketing doesn’t happen overnight
and can take months or even years before
significant results start coming in. So stay patient
and be willing to experiment with different methods
until you find what works best for your company.

Learn About SEO Best Practices

No matter what type of business you have, if you
want to succeed in today’s digital world, you need
to have a strong search engine marketing (SEM)
strategy.

SEM is the process of using paid and organic
methods to increase your visibility in search engine
results pages (SERPs). Search engines use these
methods as signals for the relevancy and
trustworthiness of web content.

There are three main types of search engine
marketing: Search Engine Optimization (SEO), Paid
Search Advertising, and Social Media Marketing.
SEO refers to techniques used to increase rankings
in natural search engine results for relevant
keywords.

Paid search advertising refers to placing ads on
search engines like Google or Bing so that when
someone does a keyword search related to your
products or services, they see your ad at the top or
right side of their SERP — typically with a hyperlink
back to your website.

Search engine optimization (SEO) is often confused
with search engine marketing, but they’re two
separate processes. While search engine
optimization can improve visibility in search engines,
it doesn’t guarantee impressions.

Paid search advertising also doesn’t require ranking
in search results to be successful. But it can help
boost your site higher up the list of available links by
purchasing more expensive positions on either the
first page or above-the-fold space where searchers
can immediately see them without scrolling down a
page full of text ads.

So which form of SEM should you prioritize? It really
depends on who your target audience is and how
much money you’re willing to spend upfront. But
there are some great resources out there that offer
additional insight into how best to optimize each
technique.

Create Tailored Landing Pages Based On
Audience Type

When it comes to search engine marketing (SEM),
one size does not fit all. You need to create different
types of landing pages that are tailored to the specific
needs and interests of your target audience.

For example, if you're targeting businesses, you’ll
want to create a landing page that’s focused on the
benefits of your product or service.

On the other hand, if you're targeting consumers,
you'll want to create a landing page that’s focused on
the features of your product or service.

By creating tailored landing pages, you'll be able to
improve your SEM results and get more leads. Keep
in mind, that there is no cookie-cutter solution when it
comes to search engine marketing.
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Search Engine Marketing: How to
boost your online presence.

Introduction to Search Engine Marketing.

Search engine marketing, or SEM, is the practice
of increasing your online visibility by investing in
advertising on search engines such as Google,
Bing, and Yahoo!

Whether you want to boost your website’s search
results to increase visitor traffic or attract more
qualified leads, SEM can help you do it.

This guide will provide an overview of how SEM
works and point you to some helpful resources that
can help you decide whether it’s right for your
business.

Use the Google Keyword Planner

If you want to improve your online presence, one of
the best things you can do is invest in search
engine marketing.

Search engine marketing, or SEM, is a form of
online advertising that can help you reach more
people and promote your business. It typically
consists of search engine optimization (SEO) and
pay-per-click (PPC) ads.

Search engines such as Google allow you to use
SEO methods to rank higher on searches related
to keywords related to your product or service.
When people click on these ads, they are taken
directly to the page you created for them based on
their search query.

You will only be charged when someone clicks on
your ad, so it's worth considering how much each
click will cost versus how many new customers
you'll get from it. PPC ads take this idea a step
further by actually paying per click for an ad
instead of charging for impressions like traditional
media does.

Write Better Titles

Search engine marketing is the process of making
your website more visible on search engine results
pages. In other words, it's how you get found
online.

And while there are a number of ways to do this,
one of the most important is through your titles.

Your title is the first thing potential readers see, so
it's important to make it count.

Here are a few tips for writing better titles that

will help boost your online presence:

*  Keep it short and sweet.

*  Make sure it’s relevant to your content.

*  Use keywords that people are actually
searching for.

Write for your audience, not for the search
engines.
»  Don'’t stuff your titles with keywords.

Create Quality Content

Quality content is the key to a successful search
engine marketing strategy. Search engines are
looking for websites that provide relevant, accurate,
and valuable information.

By creating quality content, you can improve your
website’s ranking in search results and attract more
visitors. Here are the tips for creating quality content
Some articles on search engine marketing also
recommend using natural language.

Rather than including lengthy keywords and phrases
throughout the text, use natural language to write as
if you were talking with someone face-to-face.

Other articles mention captivating headlines in order
to get readers interested. But this doesn’'t mean
coming up with headlines like Dog Wearing Hoodie
Saves Boy From Kidnapping.

Once people find your content online, they’ll be
curious about what else you have to offer—you might
get new followers or even subscribers from it! You
should also include social media buttons or icons on
each page of your site so visitors can share it easily.

Outreach

You can't just sit back and wait for customers to
come to you — you need to go out and get them!
Search engine marketing (SEM) is one of the best
ways to accomplish this.

SEM is a form of online marketing that helps boost
your website’s visibility on search engine results
pages (SERPs).

By optimizing your website for SEM, you can
increase your chances of being found by potential
customers when they’re searching for products or
services like yours. A good place to start is by
conducting keyword research.

How to boost
your online presence
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Keyword research lets you identify which keywords
people are using when searching for your product
or service so that you can optimize your site
accordingly.

You'll also want to be sure to set up conversion
tracking with Google Analytics so that you can
measure how successful each search engine
marketing campaign has been at driving traffic and
leads for your business.

As well as make sure to create a compelling call-
to-action on every page of your site in order to
encourage visitors who may not have made their
way all the way down there yet from their initial
landing page to take some kind of action on what
they’ve seen thus far.

Set Goals

Before you can create a search engine marketing
strategy, you need to know what your goals are.
Does your company want more exposure? Drive
traffic to your website? Generate leads or sales?

Once you know your goals, you can create a plan
to achieve them. If you're trying to drive traffic to
your website, for example, the best place to start is
keyword research.

Conducting a search for keywords related to your
business will reveal how people are searching for
information about it online and allow you to
develop an effective search engine marketing
campaign that appeals directly to their needs.

Use a PPC Strategy

Search engine marketing can be a great way to
boost your online presence and reach new
customers. But where do you start? One way is to
use a pay-per-click (PPC) advertising strategy.

Here’s how it works: businesses create ads and
then bid on keywords that are relevant to their
products or services. When someone searches for
those keywords, your ad may appear in the search
results.

Unlike banner ads, your ads only get charged
when a visitor clicks on them. It's an effective way
to spend money because advertisers only pay for
qualified leads.

For example, say you own a company that sells
dog food and would like to market your product
with search engine marketing.

You would set up an account with Google AdWords
and then set up one or more campaigns using
keywords related to dog food.

Next, create one or more ads that display the text
of your ad along with some imagery of dogs eating
at a table next to a bowl of dog food as well as

headlines such as 100% Organic Dog Food and Your
Pet Deserves The Best. Finally, select your budget
and decide how much you're willing to spend per
click.

SEO is Key

Search engine marketing is the process of making
your website more visible on search engine results
pages (SERPs).

The goal is to attract visitors to your site who are
looking for the products or services you offer. Your
website’s ranking in SERPs may have a direct effect
on how likely it is that people will find it.

SEO focuses on keywords and long-tail keywords
that describe what you offer to help make your site
stand out from the crowd.

A few tips for better search engine marketing include
writing useful content, publishing often, paying
attention to detail and analytics, and embracing
social media. Keep up with trends so that you can
stay on top of changes in search algorithms.

Use analytics tools like Google Analytics to determine
how well your search engine marketing campaign is
performing.

These tools will show how many people visited your
site as a result of using search engines, how they
found you, and what they did once they were there.
Using these insights will help you make adjustments
so that you keep attracting traffic that converts into
leads or sales.
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Importance and uses of search
engine marketing.

Importance and uses of SEM

Search engine marketing (SEM) is the practice of
managing paid advertising through online search
engines, with the goal of increasing your site’s
visibility and ROI (return on investment).

The best part? It's easier than you think, so if
you're still skeptical about getting started with
SEM, read on to learn more about what it can do
for your business and why it's worth your time and
effort.

What is SEM?

Search Engine Marketing, or SEM, is a term used
to describe the use of keywords on search engines
to encourage website rankings.

A person performing SEM techniques will try to
outrank their competition by using the correct SEO
keywords.

They might also set up pay-per-click ads with links
leading back to their own website, in order to
capture potential leads that have shown interest in
their product or service.

A person performing SEM techniques will try to
outrank their competition by using the correct SEO
keywords.

They might also set up pay-per-click ads with links
leading back to their own website, in order to
capture potential leads that have shown interest in
their product or service.

Search engine marketing can help increase traffic
for any type of business because it allows them to
be visible among search results for any relevant
keyword terms which would lead customers
directly to their site.

Using search engine marketing can also help save
time because it gives users access directly to your
products and services without having to wade
through layers of other websites first.

SEM can be done both traditionally as well as
online where companies purchase space from
search engines like Google Adwords or Bing Ads.

Search Engine Marketing Is For Businesses Of
All Sizes

A search engine marketing campaign involves
increasing a website’s visibility in search engines
by using keywords to promote it.

SEM can be used to find new customers and
increase sales, lead generation, branding, product

awareness, or any other goal your business might
have.

With more than 3 billion searches conducted each
day on Google alone, it is not surprising that 68% of
consumers never scroll past the first page on their
results pages. In other words, they don’t even look at
the links on Page 2 or beyond!

This makes Search Engine Marketing important for
businesses big and small! When looking at your
goals for using SEM be sure to consider how you
would like to measure success.

Are you wanting to generate leads? Would you like to
grow your customer base? What are some ways it
can help meet these goals?

To generate leads, create an effective search
campaign with the appropriate keyword phrases and
target audience(s). The higher up in the SERP
rankings your ad appears, the more clicks it will
receive.

One way it can help grow your customer base is by
paying attention to what types of searches result in
conversions. If you notice certain types of searches
always result in purchases then incorporate those
into your SEO strategy.

Search Engine Marketing should be an integral part
of any company’s digital strategy because there are
so many benefits including increased online
exposure and improved reputation which ultimately
lead to greater ROI!

Advantages of Search Engine Marketing
Search Engine Marketing is important because it
advertises your product or service to a large
audience in an inexpensive manner.

For example, you may start small but with the right
work ethic, hard work, and persistent planning you
can easily grow your company.

Secondly, search engines are useful for linking
related content from across the internet which allows
you to rank higher on search engines if users
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searching for content related to your land on your
page.

Thirdly, there are many free tools that you can use
to gauge how well your marketing campaign is
going (e.g., keyword research).

Last but not least there are different forms of
Search Engine such as Google’s Adwords Program
or Bing’s Online Marketing Campaigns which both
allow for self-service techniques.

Regardless of the form of Search Engine
Marketing being used, they all have similar
benefits: affordability, ability to target audiences,
and access to market analytics software.

One final note: Search Engine Marketing will help
create customer loyalty over time as they begin to
see your business as a dependable source of
products or services — this has great potential for
growth!

If you don’t currently invest in Marketing, please do
so now; it could be one of the best decisions you
make for your company.

More Than Ads

Search engine marketing is often the most effective
form of digital advertising, as it displays ads to
users who are actively searching for that product or
service on Google.

This avoids the hijacking of ads for other purposes,
such as sponsored posts on social media sites like
Facebook.

The more relevant the ad is to what a searcher is
looking for, the more likely they are to convert it
into a sale.

Effective search engine marketing can drive brand
awareness, generate leads, improve rankings in
search engines, drive online sales, and provide
links to an offline store.

Targeting specific keywords with high search
volume will make sure that your business gets
seen by those potential customers who are
searching for your products and services at the
right time.

A search engine optimizer will help you identify
these keywords so you can make sure your
website appears when someone searches them
out. In addition, if you’re using both paid and
organic search, then you’ll be able to measure the
return on investment from each type of
advertisement individually.

Finally, some websites offer their own built-in
search features, allowing visitors to see which
searches have yielded results before continuing

with a query.

Search engine marketing takes time to learn about all
its nuances but it's worth putting in the effort if you
want to reach potential customers in your industry or
find new ones!

Strategies Used In Search Engine Marketing

In order to attract new customers, many businesses
have found success in using search engine
marketing.

A good SEO campaign will help establish your
business as an industry leader. Below are some
different strategies to implement when creating a
search engine marketing campaign.

Relevant tags will make sure you’re showing up in
search results for the right keywords, which will lead
to more traffic for your site.

Unpaid content is one of the best ways to get new
visitors because it has a high organic ranking on
Google’s results page. You can also earn backlinks
from other sites by linking to them, building your
website’s reputation.

Another strategy would be to write quality blog posts
that answer common questions about what you do.
People might find these blog posts through search
engines or social media sites like Facebook or
Twitter.

The use of paid ads is another effective way to
increase search engine marketing exposure by
targeting specific demographics with relevant ads
tailored specifically for them so they’ll click on them.

You can also create accounts with sites like YouTube
and Hulu that allow people to watch videos online
free of charge in exchange for watching commercials
before videos start playing. Using paid advertising
will reach a wider audience than an unpaid method
would be able to do alone.
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Types of Search Engine Marketing
You Need to Know.

Search Engine Marketing.

Search engine marketing can get really
complicated, really fast. There are so many
different kinds of search engine marketing (SEM)
campaigns, like pay-per-click, content marketing,
and contextual ads, that it can feel overwhelming
to keep track of all the strategies available to you
as an online marketer.

This guide on types of search engine marketing will
cover the most popular SEM strategies and explain
how they work so you can decide which ones
might be right for your business’s next online
marketing project.

SEO (Search Engine Optimization)

With so many types of search engine marketing
strategies, SEM makes it difficult for you to
decipher which ones will work for your business.

Types include content marketing, PPC advertising,
social media, SEO, and paid display ads. SEM can
be expensive with long-term investments required,
but there are lots of ways to get started with a low

budget and grow from there.

SEM stands for search engine marketing which is
a broad term that encompasses a variety of
different forms of digital advertising on the internet.

This includes everything from optimizing your
website or blog to rank higher in search engines
like Google or Bing to buying space on someone
else’s site (usually through an ad network) in order
to sell your product or service directly from that
third-party site.

SEM encompasses a variety of different forms of
digital advertising on the internet including content
marketing, PPC advertising, social media (more
commonly known as SMO), SEO, and paid display
ads

SEM (Search Engine Marketing)

Search engine marketing or SEM is when you pay
a fee to have your business be found on search
engines. Search engine marketing comes in many
forms.

We recommend selecting the best type for your
business and finding a professional who
specializes in it.

Some popular types include Pay-Per-Click, SEO
(Search Engine Optimization), and PPC
advertising.

Read on for more information about each type! Pay-
per-click marketing, also known as PPC marketing, is
a type of SEM where you only pay for ads when
someone clicks on them.

With PPC, advertisers typically bid on keywords
relevant to their business and specify how much
they’re willing to spend.

SEO or Search Engine Optimization focuses
primarily on improving rankings in SERPs (search
engine results pages) through website optimization
like keyword research and backlink building.

Finally, content promotion encompasses everything
from blog posts like this one to social media posts
with hashtags relevant to your industry/business
interests.

Content promotion can often drive traffic back to your
site where visitors may convert into customers if your
website offers a compelling customer experience at
checkout!

SEO and SEM are not the same

There are three types of search engine marketing
that you need to know. First, SEO stands for search
engine optimization.

This is the process of increasing a website’s rankings
in SERPS (search engine results pages) by ranking
higher in Google and other major search engines.
Second, SEM stands for search engine marketing.

SEM includes the utilization of Pay-Per-Click ads
such as those found on Google Adwords, Bing Ads,
and Yahoo Ads which users can set a daily budget
and target people based on different criteria such as
age, location, gender, and parental status — making it
an appealing option for advertisers because they
don’t have to compete with your competitors or other
brands online when someone does a traditional
internet search but can use PPC ads instead.

Third, SEO is also called search engine optimization.
Search engine marketing, also known as SEM
(search engine marketing), includes using pay-per-
click ads such as those found on Google Adwords,

Types of SEM
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Bing Ads, and Yahoo Ads which allow advertisers
to reach people without having to be near the top
of search results like they would be if they did
traditional internet searches;

These services offer something called pay-per-click
advertising where advertisers only pay when their
ad gets clicked on rather than paying per
impression (any time an ad shows up).

PPC (Pay-Per-Click)

PPC marketing is one of the most effective types of
search engine marketing because it’s highly
targeted and affordable. This form of marketing has
been around for decades, but its use has grown
exponentially with social media and mobile
technology.

In general, PPC involves advertising on search
engines such as Google, Yahoo!, or Bing. Although
there are several PPC formats available, the two
most common are Cost-Per-Click (CPC) and Cost-
Per-Impression (CPM).

With CPC campaigns, a company pays only when
a user clicks on their sponsored link. With CPM
campaigns, the company only pays when someone
views an ad at least one time per day — they do not
need to click on it first.

The beauty of this type of campaign is that
advertisers don’t have to pay every time their
advertisement shows up. As long as it appears on
users’ screens once each day, they’'ve met the
minimum requirements and will be charged
accordingly.

Search engine marketing can be used by anyone
looking to promote any product or service that has
web traffic. It allows companies that spend more
money than smaller businesses can afford to run
ads online at bargain prices.

SEM requirement for PPC

While SEM requires a substantial investment in
order to get results, the benefits are worth it. For
example, SEM offers detailed reports which give
managers insight into how much they’re spending
and how many people clicked on their links.

These reports also show which sites were visited
before clicking on an ad and how many times the
person searched before purchasing something
through the ad.

Search engine marketing is also very easy to
monitor since statistics like impressions and clicks
happen in real-time.

Finally, SEM offers branding opportunities for
companies by running ads across all websites
under similar categories; even if someone doesn’t
purchase anything from your website through your

paid adverts, you'll still be reaching people you
wouldn’t have otherwise reached without SEM!

Display Networks

Today, there are different types of search engine
marketing (SEM) you can use to reach your target
market.

Paid search is a popular way to market your
company because it's a cost-effective and
measurable way of getting visitors to your site.

Display networks use contextual ads based on
keywords and content related to the user.

Finally, there are email campaigns that provide leads
that might be interested in what you’re offering.

For example, instead of a home page banner ad, an
email campaign might offer prospective customers
who have expressed interest in an event by clicking
through the link an option to sign up for updates.

All three of these SEM methods should be used to
help you succeed with search engine marketing. As
mentioned before, SEM is typically more cost-
effective than other forms of advertising.

When thinking about SEM, think about which type will
work best for your business model and goals as well
as which strategy will fit within your budget. SEM
helps generate traffic to your website which could
lead to conversions or at least shows potential clients
that you’re credible.

SEM has become more advanced over time, so
make sure you do research on all options available
when choosing one or two search engine marketing
strategies.

Contextual Ads

Types of search engine marketing (SEM) are the use
of different online advertising tactics to market and
increase awareness of a company’s products or
services. With SEM, consumers see targeted ads
that could have a higher likelihood of conversion.

The four types of SEM include Contextual Ads, Pay-
Per-Click (PPC), Online Display Advertising, and
Video Advertising. Contextual Ads have the ability to
pinpoint exactly what the consumer is looking for
when they come across your advertisement while the
other three offer more generic marketing
opportunities.

The most cost-effective form of search engine
marketing is pay-per-click. However, it can be difficult
to track clicks and conversions because you will be
paying each time someone clicks on your ad without
any guarantee that they will buy anything.

Online display advertising has the ability to reach
many people at once because it takes up space on
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websites with relevant content that those who view
it may be interested in purchasing something from
you.

It can also help boost your site ranking if done
correctly. If you want enough traffic to go through
this type of promotion, video advertisements may
be worth considering because as long as someone
watches one minute of the video, then there’s a
possibility that you'll get paid for every view no
matter how short or long it was watched.

Mobile Advertising

Search engine marketing is a kind of advertising
through internet search engines. It can include
advertisement banners, text advertisements or
sponsored links on search results pages, or
websites that use contextual advertising.

Mobile ads are another type of SE marketing and
may appear in the form of billboards or other fixed
image ads and online commercials on mobile
devices.

These types of ads are gaining popularity due to
their higher interaction rates than other forms
because they include audio and video
components, graphics that draw attention, in-app
display space as well as calls-to-action buttons.

Mobile advertising allows advertisers to build
stronger brand relationships with consumers while
reaching their demographic at a much faster rate
than TV, radio, or print media. SEM includes all
search engine marketing methods including banner
ads, keyword targeting, and sponsored listings.

SEM has become popular in recent years because
it gives businesses more control over how they
present themselves to potential customers via
search engine optimization (SEO).

Search engine optimization refers to any number of
strategies used by business owners to rank high
on SERPS (search engine result pages) for
specific keywords and phrases related to their
business or industry.

SEO involves the process of getting your website
ranked higher in search words so that it appears
earlier on a list when someone searches for it
using Google, Yahoo!, or Bing.

Text Ads

There are four types of paid search engine
marketing that you need to know about: Google
Adwords, Facebook Ads, LinkedIn Ads, and Twitter
Ads.

If you are just getting started with your advertising
campaign on one platform, it is worth your time
investigating the other options in order for you to
see where your target audience hangs out the

most.

It might be better in some cases to spend a little
more money on a platform that has higher quality ads
over spending the same amount on another platform
with lower quality ads.

Your success will vary depending on which type you
choose and how much time and money you want to
invest into this channel.

Agency/ Third Party:

They can also take care of all aspects of SEM from
search engine optimization (SEO) to social media
optimization (SMO).

In-house team:

When developing an SEM strategy, if the company
already has an in-house team managing its SEO or
social media efforts, there may not be any reason to
hire a third party.

On the other hand, companies without an SEM
specialist should consider outsourcing SEM so they
can get access to professional search engine
marketing experts who have been working in this
field for years.

Whatever route you go down, SEM takes time and
effort but will ultimately deliver value back to your
business!

Remarketing & Retargeting

Remarketing and retargeting are two types of search
engine marketing you need to know about if you're
trying to increase website conversion rates.

This is the act of targeting an individual who has
visited your site or blog with ads, usually in their
browser’s sidebar or on a social media network.

The key is to display ads that offer the viewer
something they can’t get by visiting your site alone.

If a user visits a retail store’s website but never
makes a purchase, then seeing advertisements for
discounts on apparel could be compelling enough for
them to eventually convert to the retailer’s site.

Search engine marketing (SEM) is any paid
advertising done through search engines such as
Google, Bing, and Yahoo! SEM encompasses search
engine optimization (SEO), pay-per-click
management (PPC), content marketing, search
engine public relations, e-mail marketing, and more.

SEM includes anything related to improving your
ranking within search results pages; all of these
tactics have been shown to have some positive
impact on sales conversions.
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What is sem basics and details
about it.

SEM basics

SEM stands for search engine marketing, and it's
the practice of using ads to increase the visibility of
your website or blog in a search engine’s natural or
organic results.

Search engine marketing includes both SEO and
PPC advertising.

The following are some basic techniques you can
use to get started with SEM:
1) Create a Google Adwords account.

2) Think about what phrases you want your ad to
show up for in Google searches.

3) Write compelling ad copy that includes those
words and phrases, so it will appeal to people who
are looking for your product or service.

4) Choose where you want your ads to show up on
Google - either on the side of the page, above
organic results, or below them.

5) Set an initial budget for your SEM campaign.

6) Name your campaign and save it before
continuing.

7) Decide how often you would like to spend
money on this campaign — daily, weekly, monthly?

8) Choose whether you would like this campaign to
target searches from all around the world, or just
searches from within one specific country.

9) Confirm whether you would like to include
search partners in this SEM strategy; search
partners are sites that Google has chosen as
relevant websites related to yours, based on topics
or keywords they have discussed online.

How SEM works?

Search engine marketing, or SEM, can help
increase your website’s search rankings in the
SERPs. SEM includes many tactics that are all
aimed at improving the visibility of your site on
major search engines like Google.

These include Search Engine Optimization, Pay-
Per-Click advertising, and link-building campaigns.

SEM can be a very useful tool for online marketers
to drive traffic to their sites. This strategies rely
heavily on data collection, analysis, and insights to
create personalized strategies for each customer.

SEM specialists usually have at least some
background in programming and database
management so they can apply those skills to gather
data about individual users’ browsing habits.

Search engine marketing specialists also typically
have strong analytical skills so they can tell which
digital media efforts are working best for their clients.

The work SEM specialists do have come a long way
from black hat SEO techniques such as keyword
stuffing where people would try to rank highly by
repeating keywords over and over again throughout
the content of the web page

Why it is important in marketing?

Search engine marketing (sem) has helped many
companies change the way people find information.
In order to create an effective sem plan, it's important
to understand how sem works and how search
engines rank pages.

Search engines are constantly crawling the internet
for new content, so it's important that your website is
found on search results pages when people are
searching for products or services like yours.

With sem, you can get your company’s web page
listed in search results pages, which will help
generate more traffic to your site and show potential
customers that you'’re a credible business they
should do business with.

The first step in any sem strategy is to figure out who
your audience is and what words they might use
when searching for your product or service.

Once you've done this, identify appropriate keywords
and phrases to optimize your web page so search
engines know what your site is about.

Once you have all of this information collected and
written down, the next step is to implement sem
tactics that'll result in increased rankings for those
specific keywords.

" [
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If someone searches for an SEO company, then be
sure there are links from other websites mentioning
both SEO and the company.

As a result of these links, people searching for
either word will be able to find your website easily.

SEM vs SEO

SEM and SEO are two different types of internet
advertising. Search engine marketing involves
buying ads on different websites that have a lot of
traffic.

These sites can be anything from blogs to e-
commerce stores, but they usually have a large
following.

The goal of SEM is to get your ads seen by as
many people as possible so that you can make a
sale.

With SEM, your ad may not even appear on the
first page of results for the search term you want to
target, but because it’s still being seen by so many
people the chances are higher that someone will
click on it and purchase your product or service.

SEO, or search engine optimization, focuses more
on organic traffic through natural search rankings
in Google’s SERPs for specific keywords.

In this type of search, your website will show up
earlier on the list if you know how to use SEO
techniques such as keyword research and using
anchor text backlinks.

You need a strong content marketing strategy with
SEO since there is no way for an advertiser to buy
their way onto the front page like SEM does.

SEM vs SMM

Search Engine Marketing is a form of advertising
for your business on search engines. SEM has
been around longer than social media marketing
and most people are familiar with it.

It's often seen as the more trustworthy form of
advertising because you don’t have to make any
assumptions about what the person viewing your
ad will find relevant to their interests.

When you're running an SEM campaign, you're
targeting users by using keywords and phrases
related to what they might be looking for.

These campaigns are typically run through Google
AdWords and they are usually based on a cost-
per-click or cost-per-impression basis.

SMM, or Social Media Marketing, is also an
effective way for companies to advertise their
products and services online.

But this type of advertising uses different strategies
from SEM. For instance, SMM focuses on getting
likes and shares for posts that talk about your
company’s brand or create engagement in general.

Users who post these types of messages will want to
increase their followers in order to garner attention
from other potential customers.

The strategy used here is called organic reach which
relies heavily on having content that engages with
potential customers while also allowing them to share
the message themselves without being paid for it like
SEM does.

Marketing your business online

Search engine marketing can be a great way to put
your business on the map. However, if you don’t
know what you're doing, it can also be a waste of
time and money.

Sem can be done in many different ways: paid
advertising, organic SEO, email campaigns, and
more.

The key is to know what your objective is and how
best to reach that goal. SEM firms are popping up all
over the place these days, so look for one that
specializes in online marketing or online search
engine marketing.

If you have a small budget or an even smaller idea of
what you want to do with SEM, consider hiring an
expert firm to help guide you through this new world.

SEM agencies will work with you to develop a plan
and make sure that every detail is covered, from
keyword research and campaign execution to
analytics reports.

These experts have the knowledge needed to get
your site ranking higher on Google, Bing, Yahoo!
Search, etc., as well as increase conversion rates by
using call tracking software or landing pages.

A sem agency should offer services such as search
engine optimization and pay-per-click advertising.
SEM should always be combined with web design for
maximum success, but again not everyone needs to
hire both a web designer and SEM agency at the
same time.

As long as you find someone who has experience
working in both areas they should have no problem
helping you navigate both worlds successfully.

You might find it easiest to use someone who offers
everything under one roof — or at least website
design along with sem services — since they won'’t
charge extra fees like some designers who bill hourly
and then pass those costs onto their clients.
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Tips for successful SEM campaigns

A successful SEM campaign starts with a strong
strategy and well-defined KPIs. A deep
understanding of your target audience will help you
create better ads and attract the right people to
your site.

In spite of this, SEM isn’t a one-size-fits-all
approach. For example, if you’re a small business
owner without a lot of money to spend on
advertising, you might choose to focus on more
organic search results while using paid search ads
to drive traffic to your website.

On the other hand, if you're an established
company with a large budget for SEM, there are
ways for you to drive traffic from organic listings by
paying for sponsored listings or adding some
keywords in your title tags that aren’t used as
much by other companies in your industry.

SEM can also be broken down into search engine
optimization which consists of optimizing pages for
search engines and pay-per-click which consists of
purchasing keyword searches from search engines
like Google Adwords.

Optimizing for search engines means making sure
you have descriptive page titles, header tags, and
meta descriptions.

You should include keywords relevant to your
content on each page but don’t go overboard
because it could lead to penalties against your
website.

Using natural language when writing content and
avoiding repetitive phrases will get a higher rank in
search engine results pages (SERPs).

When performing SEM through PPC, one must
carefully research the various networks such as

Facebook Ads Manager, LinkedIn Ads Manager,
etc., and develop strategies to achieve success.

Components of
search engine marketing

%LOGSFORUM PPC
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What are the main components of
Search Engine Marketing?

What are the main components of Search Engine
Marketing?

You need to be careful about spending a lot of money
on search engine marketing because there is always
the possibility that you will not achieve your desired
marketing goals.

While SEM services can play an important role in
your marketing strategy, you don’t need to spend a
fortune.

Rather, you should focus on investing in the right
platform and managing it effectively to achieve good
results.

Search engine marketing, or SEM, is a form of online
marketing that organizations use to grow their
businesses in the online marketplace.

SEM is an effective option to grow your business in
this online marketplace. Moreover, we have millions
of businesses waiting for the same eyeballs.

So, it is important to find a unique way to promote
your product or service and capture user attention.

Here, SEM can help you grow your business quickly.
SEM services market your business using paid
advertisements and it appears on popular SERPs or
search engine results.

Furthermore, advertisers bid on keywords that have
to appear in search engines like Google, or Bing.

After placing the bid, advertisers are given the
chance to place ads next to the results of search
queries.

In SEM, an ad is placed in front of motivated
customers who are ready to buy a product or search
for particular services.

No other advertising medium can do this in such a
quick time, so using SEM is essential for amazing
results. Secondly, place a bid on the relevant
keyword.

If you're the highest bidder, then your ad will be
displayed at the top of the search engine results.
Since billions of people search for products or
services online, your ad will be seen by many people
and they will start purchasing your product or service
soon.

In addition to the usual techniques, take a look at the
various elements of SEM and how to utilize it to
improve the traffic and conversion rate.

However, you have to follow a combined strategy for
effective results.
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Pay-per-click advertising

The most important aspect of SEM is pay-per-click
or PPC. This advertising involves buying listings on
the SERP pages. For example, a search engine
will display paid ads on the right hand side.

In addition, these ad spaces are sold in auction
style. The person who bids the most for a keyword
will get the top space under paid results. Pay-per-
click or PPC-based search engine marketing
services attract visitors and allow you to procure
potential customers.

While planning your PPC ads, you have to design
and manage it for more efficacious results.

For example, if you’re not placing your ad in front
of relevant audience, then conversion rate is likely
to be very low. So, keep your campaigns cost-
effective as well as directed to reach target
audience.

SEO or search engine optimization

The key difference between PPC and SEO is that
PPC is a paid strategy while SEO relies on organic
traffic that doesn’t require any payment.

However, both strategies aim to improve traffic by
ranking high on search engines. Search engines
use relevancy to rank results, which involves taking
into account factors such as keywords, phrases in
text, Meta information, HTML tags, number of
internal links, and frequency of site updates.

The above-listed factors contribute to on-page
ranking, whereas off-page ranking includes
external links received from other websites or
mentions on social networks.

When approaching an SEM agency, be sure that
their SEO strategies align with your marketing goal
in order to improve your online ranking.

Social media marketing

While social media plays a significant role in our
day-to-day lives, it can also be beneficial in our
professional lives.

Even though many social networks, such as
Facebook, Instagram, and Twitter, are free to use,
to be successful in marketing, you must invest a lot
of time in maintaining a competitive edge.

Additionally, remember that social media marketing
plays a role in your search engine ranking. Unlike
other SEM strategies, we have to be on the lookout
for certain variables that indicate a good social
media campaign.

Impressive ad copy

Ad copy is a major element of SEM services in the
realm of digital marketing. Consequently, in order
to distinguish your company from the competition

and persuade users to click on your ad, you should
focus on creating impressive ad copy.

The quality of your product should be reflected in the
ad. The ad copy should entice users to reach your
site and purchase the product.

Furthermore, investigate your competitors’
advertisement strategy and how they are garnering
clicks or business. Ensure that you have a unique
selling point, but to begin with, concentrate on
smaller ads.

Web analytics

In order to measure the success of your SEM
campaign, you should use Web analytics tools. This
will allow you to understand how your ads are
performing and how potential customers are
engaging with your site.

Additionally, you can measure how many leads you
are generating from your ads and how much revenue
your business is making.

In order to get the most out of Web analytics, it is
important to have a comprehensive understanding of
the following:

— Goal setting

— Analysis of traffic sources

— Segmentation of data

— Reporting and visualizing results

SEM services can be a very cost-effective way to
improve an online presence. In order to design and
manage your campaign cost-effectively, you should
choose a service that aligns with your marketing goal.

Additionally, keep in mind the various factors that
influence search engine ranking. By understanding
these variables, you can develop a strategy that is
focused on your specific needs.

Short Note
SEM services are becoming more popular as search
engines continue to change their algorithms.

SEM is a paid marketing strategy that uses search
engine optimization and social media marketing.
When working with an agency, be sure that its SEO
strategies align with your marketing goals to improve
your online ranking.

SEM services can be beneficial for a business in
many ways. While it is important to have a plan for
SEM, you also have to account for other factors, such
as SEO and social media. SEM services can improve
traffic and conversion rates. In addition, pay-per-click
or PPC advertising attracts visitors.

www.ebook.blogsforum.in




	Page 1
	Page 2
	Page 3
	Page 4
	Page 5
	Page 6
	Page 7
	Page 8
	Page 9
	Page 10
	Page 11
	Page 12
	Page 13
	Page 14
	Page 15
	Page 16
	Page 17
	Page 18

